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Benefits at Work for Your Business
Offering supplemental benefits through  
Allstate Benefits gives you a professional 
partner who can assist in designing and 
enhancing programs tailored to your 
company’s needs. 



History 
• Underwriting company — American Heritage 
 Life Insurance Company

• Based in Jacksonville, Florida

• Founded in 1956

• Acquired by Allstate in 1999

• Licensed in 49 states, the District of Columbia, 
 Guam, Puerto Rico and U.S. Virgin Islands

• Products available in New York (Underwritten 
 by Allstate Life Insurance Company of New York)

• One of the preeminent companies dedicated to 
 the workplace marketing business

High Marks for 2010  
Allstate Insurance Company 
• Rated A+ (Superior) by A. M. Best

• Rated A+ (Very Strong) by Standard & Poor’s

• Rated Aa3 (Excellent) by Moody’s

How We Rank  
For over 10 years, Allstate has consistently ranked 
in the Fortune 500 top 100 companies.

rankings for the year 2010
Allstate  68th 
AFLAC  130th

UnumGroup  235th

rankings were taken from the Fortune 500 
website at www.fortune.com

Allstate Benefits
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Meeting Your Company’s Needs
We want to be the professional partner you think 
of first when you are offering supplemental 
insurance benefits. We can assist you in 
designing and enhancing programs to provide 
benefits tailored to your employees’ needs.

Protection  
• Life, Health, Disability, and Medical GAP 

Helping Your Company  
• We offer life, supplemental health, disability, 
 and medical GAP coverage to Individuals or 
 Employer Groups 

• Our products work with existing benefits 
 your company may have to help fill benefit  
 gaps and provide additional protection

• Our products are easy to understand and 
 simple to administer, requiring little of your  
 time and effort

• Most health plans are Section 125 qualified, 
 thereby providing you with an additional way  
 to help the company add additional dollars to  
 their bottom line, while adding additional savings  
 to the employee

• Industry-leading enrollment technology, 
 presentations, underwriting, billing, and claims

• Products can be employer paid or employee paid

• Various premium modes are available and can be 
 conveniently payroll deducted

• Most products are portable. Insurance may be 
 continued, as long as premiums are paid directly  
 to the insurance company

• Enrollment is easy, with a simple application 
 process and fast approvals



Voluntary Benefits Insurance Is Right For  
Your Company If: 
• You’re concerned with the rising cost of 
 employee benefits

• You’d like a chance to provide benefits that 
 help you hire and retain quality employees

• You’d like to be competitive with other companies 
 who provide more than just wages

• Your employees have been requesting enhanced  
 or post-retirement benefits, like life insurance that  
 goes beyond group term policies

Strongest Value Proposition 
• Strength of corporate financials, corporate brand 
 and commitment to the workplace market

• Comprehensive, competitive product portfolio

• Outstanding service and technology

• Relationship-driven

Industries Insured 
• Over 32,000 existing workplace accounts in 
 a variety of industries encompassing a broad  
 spectrum of industry types and sizes
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This material is valid as long as information remains current, 
but in no event later than June 1, 2014. Health coverage is 
provided by limited benefit insurance. Allstate Benefits is the 
marketing name used by American Heritage Life Insurance 
Company  (Home Office, Jacksonville, FL), a subsidiary of The 
Allstate Corporation.  ©2011 Allstate Insurance Company. The 
Workplace Marketer.®  www.allstate.com or allstateatwork.com
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Corporate Giving
Throughout the year, Allstaters were out serving  
their communities en force. The Allstate Foundation 
recognized 1,051 agency owners as hometown heroes 
through the Agency Hands in the Community grant 
program, nearly 4,600 Allstaters got involved in 
community service through programs run by The Allstate 
Foundation, and 22,994 employees contributed to 
Allstate’s annual Giving Campaign, raising $4.8 million 
for their favorite local charities. Allstate matched the 
amount with nearly $1 million in corporate contributions. 

In Fortune’s 2010 Survey of Corporate Reputations 
(better known as America’s Most Admired Companies), 
Allstate significantly improved its rank among property 
and casualty insurers in the Social Responsibility 
category, moving up to second place from ninth place, 
where it ranked in 2009 – all thanks to the efforts of 
employees, agency owners and highly effective grant 
making by Allstate and The Allstate Foundation. 

A benefit specialist representing Allstate Benefits 
(AB) will be contacting you to schedule a 20–minute 
appointment to further explain how AB can help you 
enhance your employee benefit package at no cost to you. 




